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Social Media Integration (SMI) Network

The prevalence of Social Networking media is unquestionable and viral. A number of industry surveys
have collectively shown that two-thirds of respondents confirmed spending toward Social Media plat-
forms in 2010 as a component of their on-line marketing budget. Specifically, the combined budget as
of in the beginning of 2010 has been estimated at $1 Billion. Within the current calendar year, spend-
ing on Social Media platforms will likely reach 20% of total marketing budget industry-wide.

$1 Billion

A 2010

Social Media Integration Network (SMInetwork™) is 0 g2y o e
our proprietary platform consisting of a suite of : :
back-end delivery technology coupled with uniquely
designed category specific websites on the front end
as the destination for traffic driven by our overall
digital marketing infrastructure. Our technology
integrates a pull-push mechanism that aggregates
content from multiple Social Networking sites, filters SMINE T\WORK

such content for category specific online traffic while

pushes distilled campaign specific streams back out to targeted individual members of various social
networks as well as external content aggregation hubs. This pull-push architecture facilitates a passive-
active marketing strategy that attains an organic life cycle of its own.
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